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I hope you enjoy this edition of Sheetfed 
News and that it provides you with an 
opportunity to see at fi rst hand the 
inspiring progress that our teams are 
making all around the world. 

A year ago, I predicted that 2015 would be 
our best in recent memory and so it has 
turned out. Key to our success has been 
our strategy to be responsive to new 
market opportunities rather than just 
chasing market share for the sake of it. 
‘Consistency’ and ‘stability’ have guided 
this success and customers are really 
benefi ting from the value that we 
continue to provide for them, with leading 
edge technology and support to respond 
to new directions.

Leading the charge has been the ROLAND 
700 EVOLUTION which has had an 
outstanding fi rst year, with orders from 
right around the world. As well as our 
most recent orders in France and Thailand, 
there has been a stream of new orders 
from key markets in packaging and 
commercial printing in Germany, North 
America, Japan and Brazil.

Printers are facing challenges now, as 
never before. Market maturity, lower 
profi tability, environmental issues and 
lack of personnel training are all serious 
challenges for printers, and our success 
depends on how well we continue to 
enable our customers to meet and grow 
through those challenges.

Wishing you much success and prosperity 
for the year ahead.

A message from

 Rafael Penuela Torres
Chief Executive Offi cer

ROLAND 700 EVOLUTION: 
The legend has evolved.
The ROLAND 700 EVOLUTION off set press will be the centerpiece of Manroland Sheetfed’s stand at 
this year’s Drupa show in Düsseldorf, from May 31 to June 10. The EVOLUTION has so far exceeded all 
original expectations with installations in Asia, Americas, Australasia and Europe.

Rafael Penuela Torres.
With its unmatched flexibility and premium print quality, it 
should perhaps be no surprise that the ROLAND EVOLUTION has 
been so well received by the global printing market. An 
outstanding fi rst year was rounded off  with the award of the 
coveted Red Dot for Product Design. The Red Dot, recognised as 
the Oscar of the design industry, rewards outstanding creativity, 
innovation and originality. As a result of this award, the ROLAND 
EVOLUTION has been featured in a special exhibition in the Red 
Dot Design Museum in Singapore.

At the Drupa show, the Manroland Sheetfed team will be on 
hand to demonstrate all of the press’s capabilities, along with 
all the latest improvements which have been developed as 
solutions to current and future challenges. These include 
simultaneous plate loading for shorter make ready times, 

QuickStart Plus for a significant reduction of start-up waste, 
Ultima press confi guration with Inline Foiler and InlineCoating 
for easy order processing and LED drying technology for shortened 
lead times and eco-friendly production. These, along with further 
automatic and quality-oriented features, add up to highly effi  cient, 
top quality and low-cost production.

A short route from investment to profi tability
Developed in response to the complex challenges facing 
printers today, EVOLUTION encapsulates the essence of the 
Manroland Sheetfed business ethos: ‘Evolution that exceeds 
expectations’. As a success story in the global packaging print 
industry, its advanced features, focused on boosting effi  ciency 
and delivering new levels of quality to ensure customers are 
always ahead of customer demands, have been well documented.

Samson Druck GmbH, a leading Austrian print house was the 
first to install a ROLAND 700 EVOLUTION press; in fact, the 
press performed so well, they ordered a second ten-color 
EVOLUTION press due for delivery this month. 

“Our printers achieve excellent results on the 
new press and are really excited about the new 
user interface. It is now much easier to deliver 
highest quality paired with highest performance.”

Continued on page 2

Rafael Penuela Torres
Chief Executive Offi  cer

Manroland Sheetfed GmbH

In its IFRS Annual Report & Accounts report for the year ended 31 
December 2015, the Langley Holdings Group announced a pre-tax 
profi t of €106.7m on revenues of €874.5m. At year end, the group 
had nil debt and almost €330m of cash reserves. In his Chairman’s 
Review, Tony Langley outlined a number of reasons why 2015 had 
been a signifi cant milestone for the group.

Foremost among these was the fact that Manroland Sheetfed, the 
largest of the group’s fi ve divisions in terms of revenue and 
employment, was in positive territory for the fourth straight year. 
Piller, the producer of electrical systems for data centers, and ARO, 
the automobile welding machinery market leader had also helped 
drive the 2015 result, with both posting near record profi ts.

Manroland Sheetfed 
leads outstanding year 
for Langley Holdings

ROLAND 908P XXL. 
True perfection.
The world’s highest capacity perfecting press – by far. If it’s ultra-
high volume perfecting runs you’re looking for, look no further.

Whilst the maximum capacity claimed for any 3B size press in 
perfecting mode is 288,000 A4 sheets per hour (although you 
will actually fi nd very few examples of this speed under real 
conditions) the ROLAND 908P XXL can comfortably turn out 
more than twice that number. 640,000 A4 sheets per hour to 
be exact, without even breaking a sweat. And, because it’s a 
ROLAND, you can sleep easy knowing that you have invested 
in legendary ROLAND quality. Perfect impressions, year after 
year, after year. So, if you’re thinking big perfecting, think 
ROLAND 908P XXL. No other press even comes close.

For more information contact your nearest Manroland 
Sheetfed offi  ce today, or email info@manrolandsheetfed.com

The world’s highest capacity perfecting press.



Friesens Corporation, North America’s leading book, yearbook and packaging manufacturer, 
has commissioned an eight-color, format 8, ROLAND 900 HiPrint XXL featuring a raft of 
automation modules, for its 350,000 square feet production facility in Altona, Manitoba.

The ROLAND 900 was a perfect match for 
Friesens’ key requirements of performance, 
innovation, substantially increased capacity 
and radically streamlined production. 
Sean Springett, Vice President of Sales & 
Marketing, U.S. & Canada noted: “What 
Friesens has accomplished is very rare. They 
increased their productivity by 4 times their 
current workfl ow, the combination of 
perfecting, press speed and sheet size, all in a single pass press has aff orded a competitive 
edge unmatched by other book printers in a sheetfed press, specifi cally in North America.”

The eight-color ROLAND 900 HiPrint XXL is equipped with InlineColorPilot, the world’s 
most automated and accurate color management system. Coupled with InlineRegister, 
Friesens is able to control circumferential, diagonal and lateral register on the fl y during 
any sheet read sequence, ensuring spot-on quality and the fastest VLF make-readies.

Curwin Friesen, CEO of Friesens Corporation stated: “We are extremely excited to push the 
boundaries of size, speed and automation with the addition of the very large format 
press to our production line-up. This installation demonstrates our long-term commitment 
to our book publishing customers and ensures our employee owners have advanced 
equipment to help them succeed in the North American print market.”

Michael Mugavero, Managing Director & CEO of Manroland Sheetfed, US & Canada 
added: “The Friesens’ team focused on ways to better service customers by unlocking Large 
Format’s potential for their operation. Being a leader among printers, Friesens is using 
processes, systems and technology to create exceptional quality more quickly and with less 
waste, thereby, providing more tangible value and achieving greater customer satisfaction.”

For governments and private institutions, 
security is now more vital than ever. To 
be entrusted with the printing of 
products for security and identifi cation 
purposes, print companies must pass 
the strictest screening processes and 
also be able to demonstrate out-
standing track records for reliability 
and competence.

Hungarian company ANY Security 
Printing, with its 800-strong staff , has 
been a trusted partner for generations 
in the production of a very wide range 
of security items throughout central and 
eastern Europe. An authorized supplier 
of NATO, ANY Security Printing has vast 
experience in supplying a wide range 
of security products. 

ANY has also produced billions of 
Hungarian tax stamps over the course 
of more than 20 years. To shorten lead 
times and be able to better meet the 
increasing demands of clients, ANY 
Security Printing recently installed a 
new six-color ROLAND 500 with UV.

The ROLAND 500’s capacity for printing 
on a wide range of substrates, from 

The benefi ts of the LED UV drying technology option 
supplied with the ROLAND 700 EVOLUTION are 
considerable, enabling more vibrant color and higher 
levels of productivity on a wide range of substrates, 
along with signifi cant cost and environmental benefi ts 
and greatly increased viability for short-run printing. 

LED technology provides instant drying, on paper, 
synthetics or metalized stocks, and because it does away 
with the need for spray powder, it off ers signifi cant 
environmental benefi ts as well.

LED power and control units are compact and highly 
energy effi  cient, needing only 50-70% of the power 
required by LEC-UV and 20%-30% of the power required 
by typical UV equipment, while occupying a signifi cantly 

smaller footprint. Because these are completely integrated 
into press functionality, the segmentation of power 
output delivers even further savings. LED drying also 
eliminates the possibility of marking issues on the press 
and it combines higher color brilliance with greater 
sharpness, with no need for protective coatings. 

The ink dries instantly through exposure to the LED light 
so no further surface protection is required. Because the 
LED process generates light with no heat, presses can 
operate with low pile temperatures with no sheet 
curling or other registration issues.

Mr Stefan Finger, the Manroland Sheetfed Head of R&D 
summed up all the benefi ts perfectly: “The advantages 
of LED technology for the ROLAND 700 EVOLUTION are 

threefold; higher print quality than we could ever have 
believed possible, along with signifi cant energy reduction 
and instant post-production processing to deliver 
signifi cant effi  ciency benefi ts for our customers.”

LED technology can be specified on the majority of 
ROLAND sheetfed formats, either new or retrofi tted.

Trusted with security 
over generations

0.06 millimeter lightweight paper to 
0.6 millimeter thick plastic materials 
and its ability to print with wet and dry 
UV offset technology provides ANY 
Security Printing with vastly improved 
fl exibility in the use of substrates.

Because the ROLAND 500 is highly 
automated, it has signifi cantly reduced 
make-ready time and required 
manpower, thereby enhancing overall 
productivity. This in turn has led to 
shorter lead times and greater 
customer satisfaction. Discussing this 
latest investment, company CEO 
Mr Gábor Zsámboki said: “As we make 

identity cards and passports for our 

customers all over the world, including 

the new Hungarian eID cards that were 

launched on 1 January 2016, the new 

press will help us multiply the range of 

visible and invisible colors and make it 

possible to use micro text, Guilloche 

lines and IRIS elements.”

The effi ciency of LED UV drying technology – it’s a no-brainer

ROLAND 700 EVOLUTION. (Cover story continued)

Friesens quadruples 
workfl ow with North America’s 
largest perfecting press 

“Our customers’ needs are becoming ever 
increasingly more distinctive and complex; 
strict quality requirements drive us to 
constantly invest in the world’s most advanced 
printing technologies.” said Gerhard Aichhorn, 
the company’s Owner and General Manager.

A suite of world class services to match
While it is true that the EVOLUTION has 
been all about technological innovation, 
this can only be part of the story. Manroland 
Sheetfed’s suite of turnkey support 
services, developed in response to printers’ 
requirements for greater productivity, 
reliability and predictability is the other 

part of that success story. ProServ 360° 
PERFORMANCE, for example, provides a 
series of regular machine check-ups through 
maintenance and productivity analysis to 
give customers cast iron security in pro-
duction from the moment of their investment. 

Similarly, press management portfolio 
Quality Management from printnetwork 
helps printers establish a highly automated 
production process through networking, 
order process, automatic quality control 
and color management products. printcom 
also provides the latest certifi ed system 
components, from press room to prepress, 

thereby meeting printers’ requirements for 
both stable and high quality printing 
production. 

Elaborating on the importance of providing 
total solutions, Rafael Penuela Torres said: 
“The ROLAND 700 EVOLUTION marks 
another milestone in our long tradition of 
technological innovation in the print 
industry. We are continuously aware of the 
unprecedented challenges facing printers 
today. It is this knowledge and awareness 
that fuels our research and development 
enabling us to help our customers achieve 
greater levels of quality and effi  ciency.”

Mr. Gábor 
Zsámboki, 
CEO of 
ANY Security 
Printing.

Mr. Gerhard Aichhorn, owner and General 
Manager of Samson Druck and Ms. Lisa 
Aichhorn, pictured with the world’s fi rst 
ROLAND 700 EVOLUTION.

Curwin Friesen,
President and 
CEO of Friesens 
Corp., with a 
sheet produced 
by the company’s 
new Manroland 
R900.
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EVOLUTION’s 
next destination: 
Adriatic region

Leading US print house Intelligencer has installed a new ROLAND 700 HiPrint with 
SimultaneousPlateLoading (SPL), perfecting capability and InlineColorPilot. Founded in 
1794 and now part of Steinman Communications, Intelligencer serves many industries 
and events, providing complete fi nishing, mailing, marketing and fulfi lment services. 
Expanding on the benefits of the purchase, Robert Mason, President and CEO of 
Intelligencer said: 

“With the speed of this press, we will more than double our current sheetfed print capacity at 
unprecedented quality levels. We look forward to serving existing clients faster and working 
with new customers in 2016.”

Joseph Schott, Vice President of Operations, added: “When you get right down to it, printing 
is like any manufacturing process. Effi  ciency comes when you operate quickly, reduce waste, 
transition from one job to another easily and move fast. That’s what we get with the new 
press. Our clients will enjoy faster turnaround times, less waiting between press approvals 
and better color control.”

Michael Mugavero, Managing Director & CEO of Manroland Sheetfed U.S. & Canada 
added: “This press, the fi rst SPL HiPrint press in North America, is equipped with the latest 
make-ready and quality control features which are unmatched in capability and speed.”

The Manroland Sheetfed EVOLUTION is 
going places. Znamgraf, a Serbian printer 
specializing in cardboard packaging products, 
has become the latest convert to the 
award-winning EVOLUTION. Based in Čačak, 
Znamgraf is an established printer whose 
customers include many notable companies 
throughout Europe. 

To deliver the best results for customers, 
management decided to purchase an 
additional printing press. After thorough 
research, numerous tests and visits to 
press manufacturers, Znamgraf opted for 
the newest and most innovative machine 
in the B1 format on the market: the six-
color ROLAND 706 LV EVOLUTION.

The EVOLUTION, the fi rst of its kind in the 
entire Adriatic region, will be up and running 
at the Znamgraf facility by September.

The worldwide success story that is the ROLAND 700 EVOLUTION continues in Austria. Prestigious packaging and label print giant O� setdruckerei Schwarzach from Vorarlberger 
Rheintal follows its recent investment in two new ROLAND 700 high-speed machines, with the installation of a ROLAND 700 EVOLUTION. 

Taiwanese color box packaging printer Yuh Feng Artistic 
Printing has Seized the initiative on a host of Asian 
printers by commissioning the region’s first ROLAND 
700 EVOLUTION. 

From humble beginnings as a small-scale printer in 1987, 
Yuh Feng has now grown into a major player in the Taiwan 
printing industry, with a 3,000 sq meter facility equipped 

with highest spec. print technologies. Company president 
Mr Qiu Bing Huang explained that the acquisition was very 
much in line with its long-established business outlook: 

“Professional, quality, service and innovation is the business 
philosophy that we have been adhering to. We appreciate 
that quality is a life or death issue for packaging printers like 
us. Hence, we have extremely rigorous requirements for 
product quality. Customers have other practical needs too. 

We need to provide our customers with highly cost-eff ective 
products, shorten the lead-time and create added value. 
These are the goals we are pursuing now.”

Mr. Qiu believes that with cutting-edge global printing 
technology like the ROLAND 700 EVOLUTION, Yuh Feng can 
become an even more dominant player in the color box 
packaging market.

The Intelligencer 
choice: super-advanced 
ROLAND 700 HiPrint

PACKAGING REVOLUTION

Taiwanese packaging takes the lead – fi rst EVOLUTION for Asia

“We are uncompromising when it comes to 
the important properties of the printing 
press – top print quality, cost-eff ectiveness, 
ergonomics and production effi  ciency,’’ says 
Znamgraf owner and president, Mr. Zoran 
Špajaković.

“We have recognized all these properties in 
Manroland Sheetfed’s newest press, the 
EVOLUTION. We are proud to be the fi rst 
regional owners of this modern machine, 
and we are confi dent that we will be able to 
strengthen our position at the top of the 
printing industry in the region.’’

Left to right: Miloš Špajaković, General Manager 
of Znamgraf, Mario Barišić, Managing Director 
of MR Adriatic, Zoran Špajaković, Owner and 
President of Znamgraf.

Johannes Knapp, Ing. Eduard Fischer and 
Ralph Joser during fi eld tests with their 
ROLAND 700 EVOLUTION.

With 335 employees in a 52,000 m2 facility, 
Off setdruckerei Schwarzach GmbH prints 
around 25,000 tons of cardboard and 
paper per year for food and beverage, 
consumables and luxury goods and has 
won a number of awards including 
Embalissimo, Pro Carton ECMA Award, 
Golden Pixel, Promotional Gift Award.

General Manager Mr. Ing. Eduard Fischer 
said the decision to invest in the ROLAND 
700 EVOLUTION was based on the per-
formance of their last two installed 
ROLAND 707 LV HS’s: “We have given 

Manroland a mark of confi dence as we 
invested in a machine without having 
much practical experience. The distinct 
development of the Manroland press in 
the last three years has a very positive 
signal to us. Our printers achieve excellent 
results on the new press and we are really 
excited about the new user interface with 
the touchscreens. It is now much easier to 
deliver the highest quality, paired with 
highest performa nce.”

Commenting on Manroland Sheetfed’s 
customer service, Mr. Johannes Knapp 

Chief Technical offi  cer for Off setdruckerei 
Schwarzach added: “We knew utilizing new 
Manroland technology would not only 
benefi t our increasing daily work but would 
also meet the strictest quality demands. 
Testament to Manroland Sheetfed is their 
turnkey service and the installation. From 
consultancy to commissioning they were 
fi rst class and the installation team were 
extremely knowledgeable, working to a 
tight program. This high level of service 
provided by Manroland Austria was 
greatly appreciated.”
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Foremost among the many game-changing technologies that Manroland 
Sheetfed has developed is its networking software, helping to ensure years of 
optimum performance for its customers’ presses. The software has undergone 
a continuous process of evolution over a 20 year period, as this timeline amply 
demonstrates:

1993 – pecom: Manroland develops the fi rst TPP (Technical Press Preparation) 
station for job preparation of networked Manroland presses, including EPS 
(Electronic Plate Scanner for inkslide presetting)

1998 – advanced pecom: launched at IPEX JobPilot, Prepress-Link (CIP3 Interface 
to CTP for Inkslide setting) and PressMonitor (real time monitoring of networked 
machines)

2004 – printnet (PressManager perfect): Launched at Drupa. The CIP-Control for 
automatic job generation from CIP3/PPF fi les and installation of the fi rst JDF/
JMF Interfaces in the printing industry

2008 – IntegrationPilot launched at Drupa (improved and user-friendly JobPilot 
with a higher degree of automation)

2010 – printnet (PressManager perfect 2.0): Development of IntegrationPilot Plus

Today – printnetwork Development and launch of IntegrationPilot Smart 2.0, 
IntegrationPilot 2.0 and IntegrationPilot plus 2.0

printnetwork is user-friendly, flexible and customer-specific networking 
software for small, medium and large-scale printers, off ering a comprehensive 
range of inline and integrated solutions for planning, editing, advertising, 
prepress, printing and processing. By connecting locations and branch offi  ces, 
printnetwork ensures greater production flexibility for customers, with 
centralized data management, coordination of communications and signifi cantly 
increasing productivity.

Today, more than 2,000 sheetfed printing companies are benefi ting from over 
4,000 networked ROLAND presses all over the world. Manroland patented 
inventions have made history in the printing industry and have become the 
benchmarks the world over, and Manroland Sheetfed continues to strengthen 
its leadership with a continuous research program.

Coca Cola, Nestle, Schweppes, Kraft and Heineken they’re brand names that have 
become part of modern daily life, and they, along with many others, happen to be long-
term customers of the Labelmakers Group Pty Ltd, which has been o� ering innovative, 
high-quality labelling solutions for nearly three decades across Australasia.

Evolving networking 
software keeps customer 
presses humming

EVOLUTION puts Australasian 
label giant ahead of the game

Quest for perfection 
delivers for fi rst ROLAND 700 
EVOLUTION in Thailand

The printing giant serves various markets, 
and in particular, the fast-moving consumer 
goods (FMCG) market. Founded in 1987 
with headquarters in Victoria, Labelmakers 
is the largest label manufacturer in Austra-
lasia, offering a wide range of label 
solutions for customers including self-
adhesive, cut and stack, BOPP wrap 
around, IML, shrink sleeves, RFID labels 
and Folding Cartons.

According to Mr. Paul O’Sullivan, the 
company’s CEO, Labelmakers Group 
attaches great importance to continuous 
investment in equipment in order to off er 
their customers the very best in innovation, 
quality and effi  ciencies in both materials 
and the printing process.

To meet its need for increased quality and 
effi  ciency, the company has invested in 
two six-color ROLAND 700s and an eight-
color ROLAND 700 with coating module 
perfecting press, all of which have been 
running smoothly in its plant over a long 
period of time. With more business coming 
in, Labelmakers made the decision to 
invest in an eight-colour ROLAND 700 

EVOLUTION, the latest sheetfed offset 
model from Manroland Sheetfed.

In addition to the built-in DirectDrive 
technology and its high printing speed, the 
ROLAND 700 EVOLUTION is equipped with 
InlineColorPilot and InlineInspector. These 
two inline systems guarantee premium 
print quality and color consistency, while 
simultaneously lowering labour costs and 
total production costs.

Mr Paul O’Sullivan, Managing Director of 
Labelmakers Group, said:
“A new press gives our customers and 

employees much confi dence that we are 

continuing to invest in the world’s latest 

printing technology. This technology needs 

to perform at a different level than 

previously required to adapt to the evolving 

Australasian market and consistently turn 

around the work in the fastest time possible. 

Labelmakers will continue to invest in 

equipment, facilities and its people to 

ensure we are able to support future growth 

within our business and more importantly 

the growth of our valued customers.”

When it comes to color printing, six decades of experience have taught renowned Thai 
printer TCP Industry Co Ltd a great deal about the best print technology for premium color 
quality and e§  cient production. This is why it has invested in a new seven-color ROLAND 
700 EVOLUTION with coating module.

From the moment the ROLAND 
700 EVOLUTION first produced 
such outstanding results during a 
print test at Manroland Sheetfed’s 
Print Technology Center, TCP 
Industry’s Managing Director Mr 
Soontorn Soontornkumphonratana 
could see the potential of the new 
technology for his company: 
“It proved to me that the Inline 
technologies, such as InlineColorPilot 
(ICP), InlineInspector 2.0 with PDF 
detection and InlineNumbering, 
can perform 100% quality control 
on our high-end packaging products. Moreover, productivity is signifi cantly improved because 
these helpful functions are all fully automatic. It’s best technology.”

Founded in 1955, Bangkok-based TCP Industry specializes in high quality packaging printing, 
with an annual production capacity of 15,000 tons. As testament to its commitment to 
quality and high standards, it has passed the Quality Management System ISO 9001: 2015, 
ISO 14001:2015, GMP/HACCP, FSC.

For a packaging printer like TCP Industry, involved in mostly high-end business, color quality 
must always be a primary consideration. For Mr Soontorn, there could be no compromise: 
“Color consistency is one of the major criteria for the high quality standard to us. The 
InlineColorPilot (ICP), InlineInspector 2.0 with PDF detection and InlineNumbering ensure 
consistent color from the fi rst packaging print product to the last one. They also save us much 
time and increase our effi  ciency.”

The TCP Industry team visiting Manroland Sheetfed’s 
Print Technology Center in Off enbach.

Manroland Sheetfed ‘Girls’ Day’
The 2016 Manroland Sheetfed girls’ day, 
for many years an annual event, was once 
again a huge success, with 8 attendees – 
all of whom are pupils in the Rhine-Main 
region – participating in an action-packed 
day at the headquarters of Manroland 
Sheetfed in Off enbach.

Girls’ Day, which was introduced by 
Manroland Sheetfed in recognition of the 
fact that women are severely under-
represented in the print industry, has had 
marked success in bringing more girl 
apprentices into the industry, as well as in 
encouraging girls to think about the 
possibility of a technical education. 

The girls were offi  cially welcomed at 8:00 
am by the Head of Apprentices, Mr 
Matthias Derzbach. After a general 
introduction and a tour of the training 
center where they inspected the ROLAND 
700 EVOLUTION, they spent the day 
experiencing at fi rst hand the daily work of 
a trainee in a large industrial plant. All of 
the girls managed to pass all of the 
challenges with flying colours. As a 
souvenir of the special day, each girl was 

presented with a USB stick containing photos 
of the day.

Manroland Sheetfed off ers apprenticeships 
to girls and boys in all of these areas: media 
technology, electronics, foundry mechanics, 
industrial mechanics, mechatronics, technical 
modelling, design, lathe operation, media 
design and industrial clerical work.

Those who may be interested in applying 
for an apprenticeship can fi nd out more by 
emailing:
offi  ce.ausbildungszentrum@
manrolandsheetfed.com
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What further developments are planned for the 
ROLAND 700 EVOLUTION, including further roll-outs of 
EVOLUTION to other product ranges?
We are currently fi nalizing the development of all our 
well-known options for HiPrint, including Foiler, Logistics, 
Ultima confi gurations and some others. Other changes to 
further reduce make-ready time include Coating PPL. 
Based on excellent customer feedback, we are considering 
enlarging the print-size and using some of the experience 
gained for developments in other models, for example, 
the ROLAND 900.

Can we expect news about the performance of other 
products, for example the ROLAND 900, ROLAND XXL 
and others?
Yes, we are currently engaged in the roll-out of the 
recently created Simultaneous Plate Loading System for 
all large-size models as well. I’m pleased to say that the 
initial responses to this have been positive.

What about the integration of DruckChemie? Will we 
see the development of an ecological system, as with 
Heidelberg’s Saphira Product range?
Ever since Langley Holdings acquired DruckChemie in 
November 2014, it has been made quite clear that 
DruckChemie will remain as an independent manufacturer 
of chemicals, operating in parallel with our familiar 
printcom brand. 

Where it is meaningful and appropriate, we are taking 
advantage of some synergies, particularly with regard to 
sales channels where DruckChemie is not present – in 
Asia and Latin America particularly. And of course, we are 
helping each other with the testing of new DruckChemie 
products on our presses. Having said this, though, it is 
important to bear in mind that DruckChemie is operating 
very successfully on its own, as is our own printcom 
range. It makes no sense at all for us to encourage 
customers to change brands if they are satisfi ed with 
their current supplier.

What about any possible digital partnerships?
We are not currently pursuing any digital partnerships. 
We have done so in the past, as have other offset 
manufacturers, and some are still doing it today. But we 
all know the outcomes of such co-operative ventures – so 
far, none have met with major success. In fact, we are not 
really sure what the benefi ts of those partnerships might 
be. Substitution of offset presses perhaps? That’s not the 
way we see it going; digital and offset have co-existed for 
years, and they will no doubt continue to do so. The big 
argument for digital is ‘personalization’, and the big 
players in the digital world know how to do it. What could 
an offset manufacturer add to that? Little or nothing. 

What are the other possible benefi ts of digital partnerships? 
To diversify the product portfolio and become less 
dependent on offset? This makes no sense for us. We 

believe in offset and its ability to meet the demands of the 
future, clearly evidenced by the way that offset has 
successfully responded to the recent trend for shorter 
print runs. 

Then there is the argument about higher volumes in 
digital print. Perhaps, but then you have to bear in mind 
the investment costs, and more importantly the costs per 
copy, which are equal to, if not higher than, those for 
conventional offset presses. Having said all this, we are 
open to reconsidering a solution, be it one that fulfi ls four 
main criteria:

■  The digital element within the press should not 
signifi cantly limit the production speed of a 
conventional press

■  Substrate  variability should be taken into account
■  Print quality should be a close match to that of offset
■  Costs per copy should be comparable to offset

At the moment, these criteria cannot all be met. Along 
with just about every other offset manufacturer, 
Manroland Sheetfed has embarked on a variety of co-
operative digital ventures over the past 15 years, even to 
the point of considering our own developments for digital. 
But in all that time, we don’t have even one success story 
to show for it.

What is the current perfecting output speed of the 
ROLAND 708P EVOLUTION?
16,000 sheets per hour. Although customer surveys indicate 
that with shorter runs, higher speeds are not so vital.

Would I be right in saying that the InlineFoiler is not 
so popular any more? Do you see any opportunities for 
InlineFoiler?
Inline foiling has actually developed well over the last 
decade or so. We were the fi rst machine manufacturer to 
implement it and many customers have been successful 
in applying this technology in their daily business. Over 
the years, we have gained experience and learned from 
customers about applications and the limits of cost, 
which is why we helped develop the index function. This is 
a major technological step which can save up to 60% of 
foil consumption. The range of applications for inline 
foiling is growing day by day. Some customers are even 
starting to substitute off-line hot-foiling with the much 
less expensive inline foiling.

Does the current second-hand offset press market help 
or hinder Manroland Sheetfed in any way?
By defi nition, the second hand market belongs to the new 
machinery market and the trading-in of old presses is 
actually quite common. Not only this, there is also a 
market that is demanding used equipment, and not just in 
India and China either. Crises in the industrial countries 
have helped bring about increased demand for used 
presses. We see this as an opportunity to increase our 

offering with ‘premium presses’ which are presses we 
have maintained for years and which we can therefore 
provide with certain guarantees to their new owners. We 
can also add new functions to old presses through our 
upgrade and retrofi t portfolios.

Much has happened at Manroland Sheetfed since the 
company was acquired by Langley Holdings in 2012. 
Could you outline some of the changes that have occurred?
Yes, our company has been through dramatic changes in 
all areas. Most importantly, we have learned how to 
manage the company differently. The concentration of all 
manufacturing in one site has created a very effective 
production process, from foundry to fi nal assembly. 

Decision processes have been shortened, and we no 
longer rely on lengthy board meetings, committees and 
so on to make decisions.  Strategies have changed too, 
with a new focus on core business, rather than divers-
ifi cation. We now concentrate on our customer base 
rather than chasing all potential buyers. We now have a 
more intensive after-sales business which supports and 
helps our customers increase their performance and 
derive the maximum from their investments.

What is the current turnover?
Approximately €300m per year, more than 50% of which is 
represented by non-machinery, such as printservices, 
printnetwork and printcom.

How is Manroland Sheetfed responding to the concept 
of Industry 4?
We believe that the printing industry is probably slightly 
ahead of other industrial sectors. For years now, 
processes have become more and more integrated. Pre-
press, production control, quality control, remote services 
– to name a few – are now common features in our 
industry. Some customers are using these tools to offer 
online services where you can order your business cards 
through the internet; press settings are automatically 
prepared and optimized and you get your cards within 24 
hours. This kind of integration is certainly set to grow.

70 percent of presses manufactured by Manroland 
Sheetfed are delivered to Asian and South American 
markets. How important is the European market for 
Manroland Sheetfed?
I would venture to suggest that for German manufacturers, 
2/3 of all of their business is in what we would call 
emerging markets, but I would not relate this trend to any 
relative importance or non-importance of specific 
markets for specifi c manufacturers. It just shows how 
demand for new presses has shifted.

In the hot seat with: 
Mr Rafael Penuela Torres, 
CEO, Manroland Sheetfed GmbH

Rafael Penuela Torres at the recent WebEx interview by Austrian, 

Belgian, German and Swiss media. 

November 2014, it has been made quite clear that 
DruckChemie will remain as an independent manufacturer 
of chemicals, operating in parallel with our familiar 

Where it is meaningful and appropriate, we are taking 
advantage of some synergies, particularly with regard to 
sales channels where DruckChemie is not present – in 
Asia and Latin America particularly. And of course, we are 
helping each other with the testing of new DruckChemie 
products on our presses. Having said this, though, it is 
important to bear in mind that DruckChemie is operating 
very successfully on its own, as is our own printcom 
range. It makes no sense at all for us to encourage 
customers to change brands if they are satisfi ed with 

What about any possible digital partnerships?
We are not currently pursuing any digital partnerships. 
We have done so in the past, as have other offset 
manufacturers, and some are still doing it today. But we 
all know the outcomes of such co-operative ventures – so 
far, none have met with major success. In fact, we are not 
really sure what the benefi ts of those partnerships might 
be. Substitution of offset presses perhaps? That’s not the 
way we see it going; digital and offset have co-existed for 
years, and they will no doubt continue to do so. The big 
argument for digital is ‘personalization’, and the big 
players in the digital world know how to do it. What could 
an offset manufacturer add to that? Little or nothing. 

What are the other possible benefi ts of digital partnerships? 
To diversify the product portfolio and become less 
dependent on offset? This makes no sense for us. We 

  Substrate  variability should be taken into account
  Print quality should be a close match to that of offset
  Costs per copy should be comparable to offset

At the moment, these criteria cannot all be met. Along 
with just about every other offset manufacturer, 
Manroland Sheetfed has embarked on a variety of co-
operative digital ventures over the past 15 years, even to 
the point of considering our own developments for digital. 
But in all that time, we don’t have even one success story 

What is the current perfecting output speed of the 
EVOLUTION?

16,000 sheets per hour. Although customer surveys indicate 
that with shorter runs, higher speeds are not so vital.

Would I be right in saying that the InlineFoiler is not 
so popular any more? Do you see any opportunities for 
InlineFoiler?
Inline foiling has actually developed well over the last 
decade or so. We were the fi rst machine manufacturer to 
implement it and many customers have been successful 
in applying this technology in their daily business. Over 
the years, we have gained experience and learned from 
customers about applications and the limits of cost, 
which is why we helped develop the index function. This is 
a major technological step which can save up to 60% of 
foil consumption. The range of applications for inline 
foiling is growing day by day. Some customers are even 
starting to substitute off-line hot-foiling with the much 
less expensive inline foiling.

Does the current second-hand offset press market help 
or hinder Manroland Sheetfed in any way?
By defi nition, the second hand market belongs to the new 
machinery market and the trading-in of old presses is 
actually quite common. Not only this, there is also a 
market that is demanding used equipment, and not just in 
India and China either. Crises in the industrial countries 
have helped bring about increased demand for used 
presses. We see this as an opportunity to increase our 

longer rely on lengthy board meetings, committees and 
so on to make decisions.  Strategies have changed too, 
with a new focus on core business, rather than divers-
ifi cation. We now concentrate on our customer base 
rather than chasing all potential buyers. We now have a 
more intensive after-sales business which supports and 
helps our customers increase their performance and 
derive the maximum from their investments.

What is the current turnover?
Approximately €300m per year, more than 50% of which is 
represented by non-machinery, such as printservices, 

How is Manroland Sheetfed responding to the concept 

We believe that the printing industry is probably slightly 
ahead of other industrial sectors. For years now, 
processes have become more and more integrated. Pre-
press, production control, quality control, remote services 
– to name a few – are now common features in our 
industry. Some customers are using these tools to offer 
online services where you can order your business cards 
through the internet; press settings are automatically 
prepared and optimized and you get your cards within 24 
hours. This kind of integration is certainly set to grow.

70 percent of presses manufactured by Manroland 
Sheetfed are delivered to Asian and South American 
markets. How important is the European market for 
Manroland Sheetfed?
I would venture to suggest that for German manufacturers, 
2/3 of all of their business is in what we would call 
emerging markets, but I would not relate this trend to any 
relative importance or non-importance of specific 
markets for specifi c manufacturers. It just shows how 
demand for new presses has shifted.
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A worldwide network of offi ces with over 40 subsidiaries and sales and service 
partners, all within easy reach of customers no matter where they are in the world. 
Manroland Sheetfed GmbH, is a global watchword for quality, precision and extreme 
reliability, continuing to ensure profi tability and growth for customers in rapidly 
changing times. 

Global Presence

Ireland

Martin Lockley
martin.lockley@manroland.ie

02 Chile / Colombia / Peru /
Venezuela / Bolivia / Ecuador
Juan Carlos Arluciaga
juancarlos.arluciaga@manrolandsheetfed.com

10
Danmark / Sweden / Norway

Björn Gustafsson
bjorn.gustafsson@manrolandsheetfed.com

18

Great Britain

Martin Hawley
martin.hawley@manroland.co.uk

01
Brasil

Bruno Garcia
bruno.garcia@manrolandsheetfed.com

09
Benelux

Werner Moriaux
w.moriaux@manrolandbenelux.be

17

France

Jacques Thimon
jacques.thimon@manroland.fr

03
Uruguay

Sergio Vazquez
sergiovazquez@movinet.com.uy

11
Austria

Alexander Elbs
alexander.elbs@manroland.at

19

Spain/Portugal

Antonio Yubero 

antonio.yubero@manrolandsheetfed.com

04
Finland /Baltics

Lauri Vanhala
lauri.vanhala@manroland.fi 

12 Jordan / Lebanon / Syria 
/United Arab Emirates
Ihsan Kara
aelkara@dynagraph.net

20

USA

Michael Mugavero
michael.mugavero@manroland.us

05 Guatemala/Nicaragua/
Costa Rica/El Salvador

Anton Schedlbauer
anton.schedlbauer@elmacsa.com

13
Italy

Massimiliano Veronesi
massimiliano.veronesi@manroland.it

21

Canada

Gina Gigliozzi
gina.gigliozzi@manroland.ca

06
Hungary

György Kelemen 
gyorgy.kelemen@manroland.hu

14
South Africa

Daniel Constandse
daniel.constandse@manrolandsheetfed.com

22

Mexico / Cuba

Omar Valdés
omar.valdes@manrolandsheetfed.com

07
Greece

Philippos Papathanassiou
ph.papathanassiou@graphicsystems.gr

15
Poland

Krzysztof Pietrzak
krzysztof.pietrzak@manrolandsheetfed.com

23

Switzerland

Jakob Rösti
jakob.roesti@manroland.ch

08
Argentina

Esteban Miranda
esteban.miranda@manrolandsheetfed.com

16
Estonia/Lithuania/Latvia

Denis Volgin 
denis.volgin@manroland.ee

24

10

10

16

1110

09

10

10

10

13

13 13

13

06
05

0707
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Russia

Günter Franz
g.franz@vipsystems.de

26
India

Neeraj Dargan
neeraj.dargan@manrolandsheetfed.com

34
China - East and Southwest 

Henry Tan
henry.tan@manroland.cn

42

Egypt

Fathi El Kheiashy
texti_fg@link.net

25
Australia

Steve Dunwell
steve.dunwell@manroland-web.com

33
China - Beijing

James Zhang
james.zhang@manroland.cn

41

Turkey

Şafak Okaygün
safak.okaygun@pasifi ktrading.com.tr

27
Malaysia

Huiying Kang
huiying.kang@manrolandsheetfed.com

35
China - East and Southwest 

Ken Li
ken.li@manroland.cn

43

Bulgaria

Stefan Valev 
stefan.valev@manroland.bg

28
Thailand

Phuwanart Suraboonkul
phuwanart.suraboonkul@manrolandsheetfed.com

36
China

Samuel Tam
samuel.tam@manroland.cn

44

Saudi Arabia

Bandar Ibrahim Al Khorayef
bandar@alkhorayef.com

29
Adriatic

Mario Barišić
mario.barisic@manroland.hr

37
China - Taiwan 

David Kuo
david.kuo@manroland.tw

45

Germany

Markus Tschepke
markus.tschepke@manrolandsheetfed.com

30
Romania

Narcisa Vraciu
narcisa.vraciu@manroland.ro

38
Greater China

Kurt Herrmann
kurt.herrmann@manroland.cn

46

Czech Republic

Miroslav Zoubek 
miroslav.zoubek@manroland.cz

31
Japan

Sascha Bansemer
sascha.bansemer@manroland.co.jp

39
China - Shenzhen / Guangzhou

Keewong Tang
keewong.tang@manroland.cn

47

Ukraine

Mikhail Onishchenko
m.onishchenko@machouse.ua

32
Korea

Hyung Joon Ahn
hyungjoon.ahn@manroland.co.kr

40
Indonesia

Guntur Widjanarko
guntur.widjanarko@manrolandsheetfed.com

48

48

3322

35

35

3940

36

34

47
45

41

42
42 43

43
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Italian printer reaps benefi ts of 
LED UV technology

German print service provides secure 
future with new ROLAND 708 PLV 
With its new ROLAND 708 HiPrint with perfecting unit, coating unit and extended 
delivery, German print service provider Kollin Medien GmbH has consolidated its 
market position while also ensuring greater quality and e§  ciency for the future.

Founded in 2005 and based in Neudrossenfeld, Kollin Medien GmbH is an all-round 
service provider, working with many businesses and brands in print and media, 
strategic consulting and marketing support or in the supply of many types of printed 
products, including its highly successful own brand online portal, Print 4 Reseller.

For producing both standardized, cost-effi  cient print products and exclusive, 
high-grade single prints, the new ROLAND 708 HiPrint, with 8 printing units, 
perfecting device, coating unit, Inline color-measurement, InlineRegister and 
simultaneous plate changing will provide enhanced quality with even greater 
effi  ciency. Speaking of the benefi ts of the new investment, company Managing 
Director Olaf Kollin said: “With simultaneous plate changing, we defi nitely expect 
more effi  ciency. In smaller runs there is a marked diff erence between serial and 
simultaneous plate changing. We will save 8 minutes with every job. So with 10,000 
jobs per annum, SPL will give us 166 shifts more productivity.”

The use of UV dryers has given a new 
dimension to the production output and 
capability of prestigious Italian print giant 
Labanti e Nanni. The company is now 
reaping the benefi ts of LED UV drying after 
it upgraded its existing ten-color ROLAND 
700 HiPrint press.

From its establishment in 1953, Labanti e 
Nanni has been a major player in the 
domestic and European printing markets. 
Its principal products are cardboard 
packaging, brochures, magazines, leafl ets 
and instruction sheets. With an annual 
production volume of 7,500 tons of paper 
and cardboard, the Italian printer 
appreciates the need for continuous 
improvement of production efficiency, 
fl exibility and optimum print quality for its 
growing list of customers.

The company recently set up its own R&D 
department and standardized its 
production process through ISO 12647/2 
certifi cation. More recently, Labanti e 
Nanni installed two LED UV lamps in its 
ten-color ROLAND 700 HiPrint press with 
outstanding results.

According to test results at the Print 
Technology Centre in Manroland Sheetfed’s 
headquarters in Germany, LED UV drying 
technology is a proven energy and cost 
saver. Drying equipment usually needs 

only 50%-70% of the power required by 
LEC UV and 20%-30% of the power 
required by UV equipment. The powderless 
printing process, significantly lowers 
curing temperatures, and lower power 
consumption all deliver considerable 
environmental benefi ts.

Owner of Labanti e Nanni, Ing. Bonacini, 
spoke extremely positively about the 
benefits of LED drying technology: “We 
have tested LED on different substrates. 
We printed with LED CMYK spot colors, 
opaque white and varnishes, achieving 
an outstanding result. We have obtained 
the best result with the 8 colors printing on 
transparent plastic material with a perfect 
register, thanks to the low temperature of 
the lamps. “A higher printing quality can be 
achieved – brilliant colors and sharp 
outlines – especially on the uncoated 
material. The results on the metalized and 
plastic materials are truly impressive. With 
only one printing unit, it is possible to reach 
a very good coverage of opaque white too.

“The LED UV lamps are also very effi  cient. 
For the standard jobs, a very good curing 
result can be achieved already with only 
40% of the possible LED power. For smaller 
formats, it is also possible to switch off  the 
LED segment. In this way, we can save much 
more in energy and costs.”

Meeting print 
industry challenges 
in Greater China
Interview with Mr. Kurt Herrmann, Managing 
Director of Manroland Greater China is seen 
by Manroland Sheetfed as one of its largest 
markets with a very important strategic 
position in its global operations. In this 
interview, Mr Kurt Herrmann, discusses 
some of the key issues facing the industry in 
this region.

Q: What would you say is the main priority 
for Manroland Sheetfed in Greater China?
Mr Herrmann: How to help customers increase productivity and reduce costs is 
always our No. 1 priority. Manroland Sheetfed attaches great importance to 
research and development, which puts us into the leading position in our 
industry. In addition, we pay much attention to customer relationships. Supporting 
our customers in their day-to-day operation means listening to their demands 
and innovating our technologies accordingly.

Q: How important is innovation?
Mr Herrmann: It is vital. Manroland Sheetfed’s innovation can always be seen on 
display with its latest products and technologies at exhibitions. Let’s take the 
groundbreaking ROLAND 700 EVOLUTION, for example. The innovative printing 
system with its higher degree of automation has overcome such challenges as 
shortening lead times and fulfi lling more demanding print quality requirements. 
It is worth mentioning that this model has received the world’s famous industrial 
design award - Red Dot Award for Product Design 2015. This shows yet again the 
impact that the ROLAND 700 EVOLUTION is making in its industry.

Q: What changes have you noticed in the Chinese printing market?
Mr Herrmann: There is no doubt that the Chinese printing market is changing 
very fast. As an international company, our business covers both developed and 
developing countries. Through our pre-emptive services we maintain  very good 
communication with our customers as well as a keen understanding of their 
demands. Such services enable us to foresee future trends in the Chinese and global 
market. Hence, we can pro-actively provide the customers with complete solutions 
tailored to their needs, so that they can cope with these rapid market changes.

Q: How important are environmental issues?
Mr Herrmann: People are very serious about environmental protection in Germany. 
Therefore, environmental protection is a prerequisite for the development of all 
kinds of technologies in Germany. And nowadays, China also attaches great 
importance to environmental protection. Manroland Sheetfed has its own 
printing supplies factory in Panyu, Guangzhou. Manroland Sheetfed’s printing 
supplies can help customers not only to improve economic effi  ciency and reduce 
overall costs, but also to increase environmental protection. Adding alcohol-free 
fountain solutions to our product portfolio is one small example of the way in 
which our printing supplies comply strictly with the latest environmental 
protection requirements.

Q: What of the future? 
Mr Herrmann: Upholding the spirit of ‘WE ARE PRINT’ and adhering to the 
service principle of ‘Customer First’, Manroland Sheetfed will continue striving to 
be ‘the best business partner’ for their customers in Greater China.

Source: Interview conducted by Print Today, China.

Mr Kurt Herrmann.

NEWS WIRE: MANROLAND UPDATES FROM AROUND THE GLOBE

Growing our Spanish and Portuguese markets
Commenting on the overall operation and business growth in the Iberian region, 
Manroland’s highly experienced Iberica Managing Director Mr Antonio Yubero, 
who first began working for the company in 1971, said: “The Spanish and 
Portuguese markets are very important to our company’s growth. Our world-
leading technologies, innovations and premium services really are helping these 
markets to thrive.
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6th ROLAND in 30 years for
Japanese toy packaging printer

Why sheet travel 
maintenance 
is important

Second ROLAND 700 HiPrint 
to drive expansion for 
Vietnamese Packaging printer 

Continued investment in 
Roland technology keeps 
Estonian publisher at No.1

Accurate maintenance of the sheet transport 
system between printing units is important 
for sustaining high production performance 
of your ROLAND press.

Conversely, poor maintenance and use of 
non-genuine parts results in excessive wear 
and malfunction of grippers and bearings, 
contributing to register problems, sheet 
tearing and consequent reduction in 
productivity.

Periodic inspections of the paper transport 
system, targeted interventions and the use 
of original ROLAND grippers, shafts, bearings 
and service kits can all help avoid costly and 
unexpected downtime and maintain the 
uptime and performance of your press.

Viet Hung Packaging, one of the largest 
packaging companies in North Vietnam, 
has ordered a new ROLAND 706 LV 3B 
press to complement its existing ROLAND 
706 LV HiPrint.

Viet Hung Packaging, belonging to Hoa 
Viet Group, was established in 2003 with a 
120,000 square meter printing facility. The 
company specializes in the manufacture 
and supply of high-quality commercial 
printing products. Such well-known brands 
as Samsung Mobile, Canon and Panasonic 
have all become regular Viet Hung 
Packaging customers.

For the General Director of Viet Hung 
Packaging Mr. Hoang Gia Hung, quality 
control and color consistency are vital 
factors in business success: “Perfect 

printing result – that’s one of the key 

reasons why we installed our fi rst ROLAND 

700 HiPrint in 2013. Based on the successful 

investment in the fi rst Manroland machine, 

we have very good reason to believe that 

Manroland’s top printing technologies can 

lead us to a new level. The recent investment 

ProServ Pit Stop – simple, fast accurate inspections to reduce downtime
Manroland Sheetfed has announced ProServ Pit Stop – simple, 
quick and accurate inspections of individual modules or units on 
customer presses.

As an adjunct to Manroland’s acclaimed ProServ suite of 
maintenance and service packages, Pit Stop inspections are an easy 
way to determine whether equipment is operating at optimum 
effi  ciency, or whether some adjustment or refurbishment may be 
required. As with pit stops for racing cars, the new services are fast 

– taking two hours or less – and involve very little in the way of 
downtime. In the majority of cases there is actually no need for the 
machine to be taken out of production at all.

Explaining the benefi ts of ProServ Pit Stop, Manroland Sheetfed’s 
Head of Service, Vincent Tillemans, said: “Because our Pit Stop 
inspections take so little time, they promise to reduce downtime 
and ensure better continuity of production for our customers and 
are an ideal taster for our other ProServ packages.”

ProServ Pit Stop packages, available to suit your specific 
requirements, include Feeder, ColorPilot, Print Unit and Feed 
Register amongst others. 

To fi nd out more please contact your local offi  ce or email 
juergen.schleinkofer@manrolandsheetfed.com

Inclusive repairs and spare parts make it 
easy to plan.

in the second press, a ROLAND 706 LV, is an 

important part of our company’s strategy 

to strengthen our competitiveness and 

increase our market share.”

Mr. Hoang Ngoc Son, Managing Director of 

Print & Pack Machinery, the local sales and 

service partner for Manroland Sheetfed, is 

confi dent that the new press is a precise 

match for his company’s needs: “The latest 

technical enhancements to this new press, such 

as IR/LT/UV Dryer 2.0, do not only maintain 

top print quality, but also reduce production 

costs. It can absolutely enhance Viet Hung 

Packaging’s overall competitiveness and 

eff ectively help it with its further expansion.”

“According to its specifi c requirements, Viet 

Hung installed the SelectAntistatic module 

on the machine. This has huge advantages 

when printing laminated substrates.”

The new ROLAND 706 LV and the existing 

ROLAND 706 will help ensure that Viet 

Hung Packaging maintains its leading 

position in this highly competitive industry.

OÜ Print Best has further boosted productivity at its printing works by investing in the 
new ROLAND 700 EVOLUTION and a ROLAND 700 HiPrint perfecting press with 
InlineColorPilot and SimultaneousPlateLoading technologies.

OÜ Print Best specializes in single and multi-color soft and hardcover books. The 18 year-
old company, based in Viljandi, Estonia, prints 2.5 million hardcover books annually. Around 
85% of publisher’s books are exported to countries in Scandanavia and Northern Europe.

With substantial experience in hardcover book printing, OÜ Print Best has developed 
unrivalled understanding of the particular demands of this industry, and the technology 
that is required to achieve speedier processes to meet the tightest deadlines. 

Investment in the world’s most advanced technologies has been a central part of the 
Estonian company’s operation. One such investment was the ROLAND 708 HiPrint Perfector 
which was purchased in 2010.

Highlighting the need for continuous investment in new technology, Mr. Tanel Venderström, 
OÜ Print Best General Manager said: “Expanding yearly production volume means eff ective 
color management and shorter make-ready times are paramount to our operation. Those 
two fundamental factors and satisfactory performance of the existing machines helped 
infl uence Print Best’s decision to acquire more Manroland Sheetfed presses.”

Mr. Lauri Vanhala, Managing Director for Manroland Nordic Finland said: “With its latest 
technologies OÜ Print Best is emerging from the fi erce competition and becoming one of the 
top players in the Baltics printing market. With the latest production facilities to highly 
automatic workfl ow, we are proud to help OÜ Print Best in meeting future challenges.”

Mr. Kiyoshi Ono (right), President of Ono 
Bĳ utsu Insatsujo, and Ms. Keiko Ono 
(left), board member of the company.

Around 65% of Ono Bijutsu’s 
business comes from packaging 
products for plastic models of popular 
characters. Explaining his company’s 
decision to purchase the new 
ROLAND press, company President 
Mr Kiyoshi Ono said: “We have 
maintained a trusted relationship 
with Manroland for over three 
decades. The printing press is our core 
production tool. It must be multi-
functional and reliable enough to 
bring our ideas to life.”

Ono Bĳ utsu’s fi rst ROLAND machine, 
the RZK3B was purchased in December 
1979 and its second, the ROLAND 
RVK was acquired in 1989. A third, a 
ROLAND 606D, arrived in 1997, to be 
followed 10 years later by a ROLAND 
706.

Mr Ono added: “ROLAND presses 
deliver what we need. They have never 
let us down, in all these years.” Mr 
Sascha Bansemer, CEO of Manroland 
Japan said: “We appreciate Ono 

Bĳ utsu’s deep trust in ROLAND. We, 
the Manroland team, will fully support 
Ono Bĳ utsu Instatsujo to bring to life 
their creative ideas and satisfy their 
demand for reliability.”

A thriving business and a need for creativity and reliability were two of the 
main factors behind Japanese toy packaging printer Ono Bijutsu Insatsujo’s 
recent purchase of a ROLAND 706 LV.
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Inline ColorPilot:  
when color cannot be compromised

David Nieper fashion takes all printing 
in-house with ROLAND 704 HiPRINT

ROLAND InlineColorPilot measures printed sheets 
inside the press, automatically regulating ink slides to 
reach target density values within the shortest 
possible time. Measurement and control is carried 
out inline, eliminating the need to pull sheets during 
production. It allows for consistent ink-water balance, 
improved color stability, shortened make-ready time, 
and signifi cantly reduced wastage.

InlineRegister – for precise register setting
InlineRegister automatically adjusts register during 
the make-ready process, saving operators signifi cant 
time during the make-ready. The InlineRegister 
measures the deviation of the continuous tone 
measuring fi eld to the register mark. This is then 
implemented in the printing control strip.

Bobst Register, providing seamless integration 
with post-press processes
Bobst Register integrates the register marks needed for 
the punching process into a very small print control 
stripe. It requires no additional space on the sheet and 
is especially suitable for packaging printers using Bobst 
post-press equipment for enhancements. Manroland 
is the only press manufacturer that can place the Bobst 
register marks in the color control strip. 

ProcessMonitor, providing complete job quality analysis
ProcessMonitor is a software package for analysis, 
display and evaluation of print quality and print 
stability. An extensive analysis of each sheet’s print 
quality, according to ISO 12647-2 standard, is carried 

out in real time. The range of aspects evaluated 
include density, color values, delta E color deviations, 
grey balance, trapping to dot gain and color of the 
print substrate. Quality reports are generated, with 
logging of print quality as PDF or in hard copy. 

Colorimetry for the highest print quality
Colorimetry is a reliable way to simplify measurement 
and evaluation of spectrophotometric values. With a 
high-end roll-over spectral photometer at the control 
console, the entire spectrum of printed colors can be 
measured and recorded. Target values for spot colors 
and process colors can be achieved accurately and 
maintained consistently during the entire print run.

Removing the measuring head from the horizontal 
guiding track and positioning it on the corresponding 
spot on the image enables it to be used as a handheld 
measuring device. All color values are captured at the 
outset, to be defi ned as default values. Analysis of the 
color values measured is displayed on the control 
console monitor.

As part of its commitment to train knowledgeable and technically 
competent production workers, Manroland Sheetfed recruits 
around 15 apprentices each September.

To make apprentices’ learning even more comprehensive and 
enjoyable, Manroland Sheetfed recently invested in a new €70,000 
CNC machining center at its training facility in Offenbach/
Mühlheim, giving apprentices the opportunity to learn all the 
latest developments in the field of ‘Zerspanungsmechanik’ 
(cutting machine operator) and helping prepare them for a long 
and rewarding future with Manroland Sheetfed.

Mr. Matthias Derzbach, Head of Apprenticeship Programs, said 
that installing a machining center was “essential for the company’s 
production of high-tech printing machines and continuous 
technological evolution. Thanks to the new HURCO VMX10 CAD 
machining center, current and new apprentices at Manroland 
Sheetfed will not only have the best training available but the 
practical experience to help secure long term employment.”

For Rafael Peñuela, Chief Executive Offi  cer of Manroland Sheetfed, 
and Dr. Oliver Sticht, Head of Human Resources, education is seen 
as vital to the company’s future. Mr Peñuela said that the decision 
to invest in the new CNC machining center “was easy”.

In taking the decision to bring the printing of its catalogues and brochures in-house, British fashion 
house, David Nieper, which has been designing and manufacturing luxury women’s clothing in 
Derbyshire since 1961, has just taken delivery of a ROLAND 704LV HiPRINT to produce nine million full 
color catalogues a year.

David Nieper, renowned for its use of the highest quality fabrics, is a family business employing more 
than 230 skilled people, including designers, garment cutters, seamstresses and dressmakers with 
decades of experience and the company runs its own Fashion Academy to educate, nurture and 
develop fashion and manufacturing skills for the future.

Managing Director Christopher Nieper explained that the decision was necessary because now all 
their sales are direct to consumer via catalogue and online: “We looked at all the major machine 
builders, but in the end it came down to quality. When customers are buying fashion, color is one of the 
critical factors and the faithful representation of our garments in the catalogues produced through 
Manroland printing was ahead of the others.”

Over a third of David Nieper’s sales are to overseas 
customers and as a result, brochures are printed 
in six different languages and corresponding 
currencies. The 704LV HiPRINT is the ideal technology 
to cope with the constant change of plates and 
variable quantities.

Photography, color correction, and proofi ng have 
all been taken in house, linked straight through to 
pre-press and print to ensure everything is color-
controlled – a vital consideration for Christopher: 
“If we get the colors absolutely accurate it’s much 
easier for our customers to choose the garments 
that will suit them best. The press was delivered 
with a potential upgrade to low energy curing with 
hybrid UV inks, and this future-proofing was 
another factor in choosing Manroland.”

Pictured are the new recruits with Manroland Sheetfed shareholder, 
Mr Tony Langley.

Award-winning Chinese packaging print company Shenzhen 
Kecai has purchased an 8-color ROLAND 700 with coating 
module and UV system press.

Shenzhen Kecai, one of fi ve major subsidiaries of industry-
leading Brilliant Circle Holding International Ltd, specializes in 
the design, development, production and sales of tobacco 
packaging in China. 

Innovation-oriented and technologically driven, Kecai has 
been using ROLAND 700 HiPrint presses since it commenced 
operation in 2003. General Manager Mr Peng Guoyi said:

“ROLAND 700 HiPrint has contributed a lot to the great success 
we have achieved over the years.”

As well as increasing production capacity, ensuring continued 
premium print quality and helping to reduce production 
costs, the new 8-color ROLAND 700 will bolster Kecai’s eff orts 
to achieve ever more environmentally friendly production. 
Discussing Kecai’s long-term partnership with Manroland 
Sheetfed, Mr Peng added:

“Over the years, everybody at Kecai, including management 
and the operators at the front line of production, have become 
familiar with the ROLAND 700 LV HiPrint. Its reliability, stability 
and durability guarantee quality products and low cost. We are 
really convinced that this press is the best choice for our high-
end tobacco packaging sector.”

Driving company growth: 

A new 8-color 
ROLAND press for top 
Chinese printer

Investment in new CNC machining 
center for apprenticeship program
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Italian printer Grafi che Badiali 
celebrates 80 years with 
new ROLAND 700 EVOLUTION

New Managing Director for 
Manroland Thailand

Hard work, fun and 
games for 25 newbies

ROLAND 700 
leads makeover for 
Chilean printer

Now celebrating its 80th anniversary, 
Grafiche Badiali Srl, the Italian printer 
based in the Tuscany province of Arezzo, 
has become the fi rst Italian printer to 
install a ROLAND 700 EVOLUTION.

Founded in 1935 by Donato Badiali and 
now renowned for innovation and 
reliability, Grafiche Badiali prints high 
quality brochures, catalogues, books, 
posters, leaflets and flyers as well as 
diff erent kinds of customized packaging, 
in both short and long runs. With a loyal customer base in a diverse range of sectors from 
fashion, textiles, food and wine to jewellery, furniture and lighting, Grafi che Badiali’s new 
EVOLUTION will replace its existing fi ve-color ROLAND 700 3B press. Company owner, Mr 
Fumagalli said: “One of our strengths is being able to off er the most appropriate processing 
for each product. Eight decades in the printing industry tells us that the world’s most 
advanced printing technologies and solutions are the basic tools we need to achieve this. 

“The Inline Coating function of the fi ve-color ROLAND 700 EVOLUTION not only reduces 
our costs signifi cantly, but also produces a range of printing eff ects without compromising 
time or productivity. This will provide us with a lot more opportunities to enter into the 
new market segment and bring added value to our customers.”

Mr. Phuwanart Suraboonkul has been appointed 
Managing Director of Manroland Thailand with 
immediate effect. He will be responsible for the 
company’s overall operation and business 
development in Thailand.

Besides a strong academic background, Mr. Phuwanart, 
44, has extensive knowledge of the printing industry 
after having been in the business for 25 years.

A marketing degree holder with a diploma in 
engineering from Rajamangala University of Technology Krungthep (RMUTK), 
Mr. Phuwanart started his career as a service technician for printing machines in 
1990. He joined Manroland’s sales team fi ve years later.

During his 20 years in sales, Mr. Phuwanart has established a strong relationship 
with customers demonstrating eff ective leadership; and is well placed to know 
what the Thai market requires and how Manroland can best help customers to 
develop their business. Mr. Phuwanart is confi dent about leading the Manroland 
Thailand team to the next level and help drive the growth of the country’s 
printing industry. He will take over from Mr. Tirapong Ratchtawongpipat, who 
leaves after years of dedicated service to Manroland Thailand.

Mr. Rafael Penuela, CEO of Manroland Sheetfed GmbH, thanked Mr. Tirapong for 
his contribution to Manroland Thailand and at the same time congratulated Mr. 
Phuwanart on his new role. “We always attach great importance to the market 
in Thailand,’’ Mr. Penuela said. “We are absolutely committed to this market. We 
will continue to help our customers to achieve sustained profi tability through 
research and development, and considerate service.”

Manroland Sheetfed’s annual introductory 
workshop, which aims to facilitate young 
people’s entry into the company and 
prepare them for the challenges of the 
working world, was recently conducted 
for the 17th time at a youth hostel in 
Oberbernhards, Germany.

As in previous years, the 25 ‘newbies’ – 
divided into 10 different occupational 
groups – successfully merged into a 
functioning team. Apart from the usual 
workshop activities, such as team building, 
self-awareness and company knowledge, 
the two-day programme also included fun 
and outdoor sporting events.

Led by their fi ve instructors, the apprentices 
also got to know the company’s head-
quarters in Off enbach, where over 800 
people are employed. As with their 
predecessors, Mr. Matthias Derzbach, head 
of the training center, is confi dent that 
these youngsters will develop steadily over 

Eynaudi Impresores, one of the oldest and 
most prestigious packaging printers in 
Chile specializes in the production of 
folded boxes. In 80 years of operation, the 
company has developed long-term client 
relationships and built a reputation for 
top quality service and dependability.

Eynaudi Impresores’ most recent 
technological makeover plan began with 
the installation of a 720mm x 1040mm 
fi ve-color ROLAND 700 with coating unit. 
Because the ROLAND 700 is particularly 
suited to printers striving for greater 
quality and efficiency, it was ideal for 
Eynaudi Impresores, which was looking to 
maximize its time and resources with 
shortened make-ready times, high print 
speeds and outstanding print quality. 

For Mr. Ricardo Eynaudi, the South American 
company’s General Manager, outstanding 
product quality and swift response to 
customers’ needs are absolutely paramount 
and are key factors in its ability to retain 
loyal customers and deliver consistent 
results. To keep delivering those results, he 
is a fi rm believer in the need for constant 
upgrades to its technological capability 
and its store of technical knowledge.

Commenting on the way that the ROLAND 
700’s standardized quality of controls and 
processes had signifi cantly enhanced product 
quality and productivity, Mr. Eynaudi said: 
“Setting up, changing and washing of the 

plates, the settings on each work order, 

through built-in data profi les, incorporated 

densitometer and the fully automatic sheet 

inverter, ensure a standardized quality of 

controls and processes.”

Mr. Phuwanart
Suraboonkul

Mr. Juan Carlos Arluciaga, General Manager 
of manroland Latina S.A. (Chile) and (right) 
Mr. Ricardo Eynaudi, General Manager of 
Eynaudi impresores.

Mr. Juan Carlos Arluciaga, General Manager 
of Manroland Sheetfed Chile, outlined some 
of the cost-saving features of the ROLAND 
700: “This model can automatically control 

the amount of color in printing, printing 4 

or 6 color. It disconnects those rollers which 

will not be occupied and uses only those 

that will be printing. This has a great 

advantage from the point of view of saving 

and prevention in the care of non-

operational material.”

“Furthermore, it supports effi  cient use and 

energy saving, because when the rollers are 

disconnected, they eliminate weight and 

power consumption. It is without doubt the 

best press of its kind in this country. As the 

most reliable partner of printers, we are 

committed to extending our complete 

support to the further development of the 

dynamic printing industry in Chile.”

With the new ROLAND 700 operating 
smoothly, Eynaudi Impresores is providing 
customers with improved packaging 
products and services and at a faster rate.
“When our customers are happy, we are 

happy,” said Mr. Eynaudi. 

the years and become Manroland Sheetfed’s 
driving forces of the future.

Manroland Sheetfed offers annual 
apprenticeships in print press operation, 
electronics, foundry mechanics, industrial 
business management, industrial mechanics, 
mechatronics, pattern making, technical 
product design, cutting machine operating 
and media design specializing in digital 
and printouts. 

NEWS WIRE: MANROLAND UPDATES FROM AROUND THE GLOBE

Meeting the challenges of India’s growing 
print industry
Heading up the Manroland Sheetfed Indian subsidiary is Mr Neeraj Dargan, a 
commerce graduate from Delhi University with a wealth of experience in technical 
operations, sales & marketing and capital goods for the print and graphics 
sector. Speaking about progress in the region, Mr Dargan said: “My local market 
experience is proving invaluable in meeting the challenges of a thriving Indian 
print industry, which is experiencing healthy year-on-year growth.”
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SHEETFED NEWS / T H E  D R U PA  I S S U E

Langley’s print investments 
in rude fi nancial health
Langley Holdings PLC, the diverse 
engineering group that stepped in to rescue 
the sheetfed division of Manroland AG over 
four years ago, has recouped its investment 
in the press builder – according to the 
group’s latest accounts
 
In his Chairman’s Review, Tony Langley 
states that: “…  towards the end of 2015 the 
group’s cash position had passed the level it 
would have been had the acquisition not taken place” The company paid €85 
million for the business in February 2012.
 
So how come? Manroland has been doing well these last four years, but not that 
well. The answer lies in the deal that Tony Langley did with Administrator Werner 
Schneider back in February 2012. 

Basically he bought the entire assets of the division – property, plant, machinery, 
stock, work-in-progress, debtors – and the shares in the forty or so still-solvent 
subsidiaries around the world – for something like 35 cents on the dollar. Then, 
as the new Manroland Sheetfed GmbH began trading, many of those heavily 
discounted assets began turning to cash: debtors taken over were collected, 
stocks and work-in-progress turned into new debtors and surplus property and 
plant sold off , as the business concentrated to a single location.

And all this time Langley didn’t put a cent more into its Manroland division, the 
company has been standing on its own feet since the Langley deal, despite 
millions going into developing the next generation ROLAND 700 EVOLUTION 
and continuing apprentice training. Langley had done his sums correctly and 
today both Manroland Sheetfed and its parent are evidently in rude fi nancial 
health. Although not a stellar performer compared with other divisions, the 
press builder contributed around 10% towards Langley Holdings’ pre-tax profi t, 
pushing the group’s result to €106.7 million. Langley says he is “very satisfi ed 
with the achievements in this division”.
 
He also says that DruckChemie, the print chemicals producer acquired in 
November 2014, had “traded satisfactorily” in its fi rst full year as part of the 
group. And what of the future? Will Langley cash out on his investment, now 
that the press builder has turned the corner? Unlikely. Langley hasn’t sold any of 
the companies he’s turned around in over two decades. And neither does he 
need to, the group has no debt and reported cash of €330 million at 31st 
December 2015. Langley himself isn’t exactly short either, he entered Forbes list 
of world billionaires at No. 1577 this year with an estimated personal fortune of 
$1.3 billion and with two young sons already in the business, the dynasty looks 
set for the next generation. It seems Langley will be part of the print industry for 
a long time to come.

Manroland Sheetfed 
shareholder recoups investment

Tony Langley – “very satisfi ed” 
with print investments.

ProServ 360° Performance – a support 
and service partnership program specially 
developed for owners of the ROLAND 
700 EVOLUTION – brings Manroland’s 
unrivalled customer service and support 
to a new level, ensuring maximum 
machine stability from the moment 
the new press is commissioned.

ProServ 360° Performance enables 
customers to achieve and maintain the 
highest productivity in the shortest 
possible time. It reduces unplanned 
disturbances and helps control 
customers’ costs by delivering increased 
productivity through regular, proactive 
monitoring of the machine’s output. It 
also offers a ‘Telepresence’ service, 
where remote connection diagnosis 
works with the machine’s inbuilt 
maintenance manager to identify and 
fi x malfunctions. The package includes 
two machine maintenance sessions, 
fi ve remote check-ups, four productivity 
analysis modules, full 24/7 accessibility, 
and fault diagnosis with instigation of 
troubleshooting procedures as necessary.

ProServ 360° Performance: 

Maximum productivity for 
ROLAND EVOLUTION 

This new program, developed through 
the same meticulous research and 
customer feedback which gave rise 
to the ROLAND 700 EVOLUTION itself, 
covers the fi rst 24 months of the 
EVOLUTION’s service life. 

Find out more about the EVOLUTION 
and ProServ 360° Performance by 
contacting your local offi  ce.
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Condolences
Manroland Sheetfed sadly announces the sudden passing of its Sales and Service 
partner Mr Şafak Okaygün of Pasifi k Trading Sales & Service Partner, Turkey.

Mr Okaygün will be greatly missed by his Manroland Sheetfed colleagues and 
customers alike. The company has expressed their heartfelt condolences.

Manroland Sheetfed In Profi le
Manroland Sheetfed has just produced its new company 
profi le with a diff erence. Styled as a sample book, it showcases 
the amazing capabilities of the ROLAND press and includes a 
wide range of print techniques and eff ects such 
as scented coatings, soft touch eff ects, plastic 
substrates, inline foiling and more. To request 
your copy please contact Wilhelm Graeff at 
Manroland Sheetfed’s Print Technology Center: 
wilhelm.graeff @manrolandsheetfed.com

Manroland Sheetfed has just produced its new company 




